
Wembley Park 
is alive



The Stranglers. UEFA Cup Winners’  
Cup. 1966 World Cup. Evel Knievel.  
The Who. The Beatles. FA Cup Finals. 
Rolling Stones. Billy Graham. Pope  
John Paul II. Guns N’ Roses. AC/DC. 
Michael Jackson. Euro 1996. Oasis.  
 1948 Olympic Games. The Monkees. 
Bruce Springsteen. Britney. David 
Bowie. Ed Sheeran. Live Aid. WWE 
Summer Slam. Queen. NFL Football. 
Madonna. Muhammad Ali. Crosby,  
Stills, Nash & Young. Status Quo.  
Pink Floyd. George Michael. Eminem. 
Beyoncé. Bruce Springsteen. Muse.  
Led Zeppelin. Nelson Mandela. Foo 
Fighters. U2. Harlem Globetrotters. 
Narendra Modi. Rugby League World 
Cup Finals. Blur. Ice hockey at the

This is our  
heritage

Captain Bobby Moore holding aloft  
the Jules Rimet trophy after winning  
the 1966 World Cup Final.
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This is  our future
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When you think of Wembley, you 
probably think of the legendary  
sports and music events that have 
made the name famous worldwide. 

But there’s so much more. 

Event day buzz.
Year-round. 

A huge community 
of shoppers, sharers, 
explorers, diners, fans, 
runners and revellers. 
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We’re creating a new 85-acre neighbourhood, 
offering 8.8 million sq ft of mixed-use  development, 
including over 500,000 sq ft of retail and leisure 
space. It’s a £3 billion project that’s fully funded  
and on track to be delivered by 2027, with the 
majority of retail units completed by the end of 
2019. When we’re finished, Wembley Park will get 
over 20 million visitors a year and have an annual 
retail spend of £328 million, comparable to Ealing 
Broadway, Camden Town and Victoria.

Today Future

1,000 7,000new homes

4,000 20,000residents

11.5m 20mfootfall

5,500 14,000jobs

£273m £328mretail spend*

£1b £3b development spend

* Total retail spend potential. 
All figures from CACI 2017 Customer Insights.
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A brand-new  
neighbourhood.  
With a brand- 
new outlook. 

We’re committed to creating London’s 
new premier neighbourhood and shopping 
destination for discerning visitors and  
locals – just 12 minutes from the West End. 
Each of the neighbourhood’s four districts 
will serve the community in a different 
way and have their own unique retail 
opportunities. They’ll shop, dine, relax,  
work out, entertain and be entertained – 
day in, day out. And to simplify everything, 
it’s all under our management so you only 
ever have one point of contact. 

The Village
A curated mix of artisans, 
independents and local  
hero operators.

The Boulevard
Destination retail, food  
and leisure. 

White Horse Square
A cluster of convenience. 

The Park
A stunning 7-acre urban  
park and haven for families.

An 85-acre neighbourhood, 
with over 500,000 sq ft  
of retail and leisure space.
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Wembley 
Stadium

T h e  
V i l l a g e

The Butcher. The Baker.  
The Candlestick Maker. 
A curated mix of artisans,  
independents and local  
hero operators.

25 units

133,353 sq ft
1st phase open from Q4 2018
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What it feels like
It will be the heart of Wembley Park for 
residents and visitors. It will be brimming with 
creativity, with a library, a new theatre and 
26 art studios dotted around. You’ll want to 
spend all day here, work here and entertain 
here. It’s not the high street experience: it’s 
something you’ll want to tell your foodie 
friends about. The restaurants here will  
make you feel like you have come home. 

What it looks like
There will be treats and surprises around 
every corner, whether you’re on the way 
to the station in the morning or picking 
up dinner in the evening. You might grab 
a coffee in an award-winning coffee 
shop, chill in Elvin Square, collect your dry 
cleaning, pick up a paper and then nip next 
door to find something for dinner from the 
bakery or organic butcher. And maybe 
even a little bottle of something nice from 
the wine shop, where you attended a 
fabulous wine tasting last month.  

The Village
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Wembley 
Stadium

Once-in-a-lifetime  
experiences. 
Destination retail,  
food and leisure. 

T h e  
B o u l e v a r d
21 units

76,091 sq ft
1st phase open from Q4 2019
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The Boulevard What it feels like
A place where a casual day trip can 
become the best day out of the year. 
The go-to destination for events, the 
best restaurants in Wembley Park and 
the biggest names in entertainment. 
Wembley Stadium and The SSE Arena, 
Wembley host events every few days, 
bringing in the crowd, while the dining 
experiences keep them there. Creative, 
theatrical experiences you won’t forget. 

You can also enjoy a whole day of 
grabbing bargains without ever 
leaving the area, thanks to the London 
Designer Outlet. Next door you might 
have a flagship concept store from an 
international brand, offering a unique 
immersive experience. And with five 
hotels, you can shop ’til you drop the  
next day too. 

What it looks like
Enjoy an amazing lunch with friends 
and then amble down to an eye-
popping concept store. Maybe even 
walk to a major home retailer and 
pick up that life hack you’ve been 
eyeing on their website. That evening, 
grab a few pints and watch a stand-
up comedy gig, or try your luck  
down the bowling lane.
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Wembley 
Stadium

W h i t e  
H o r s e  
S q u a r e 

Residents’ everyday needs.
Visitors’ first port of call.
A cluster of convenience. 

8 units

21,259 sq ft
1st phase open from Q4 2019
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White Horse Square

What it feels like
A collection of national and local retailers 
that are welcoming and well known. It will  
be a gateway into Wembley Park from  
the station and from Wembley High Road, 
home to all your day-to-day needs.

What it looks like
From cafés to convenience stores, to green 
grocers and farmers’ markets. All your everyday 
needs. The deeper you get into Wembley Park, 
the more exciting the experiences become; 
ensuring that the Square acts as a melting pot of 
Wembley locals and people from further afield. 
It’s where people connect.
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Wembley 
Stadium

T h e  
P a r k

A playground for gym bunnies.  
A meeting space for new buddies. 
A stunning 7-acre urban park  
and haven for families. 

15 units

42,354 sq ft
1st phase open from Q4 2020
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What it looks like
A brand-new outdoor space to encourage 
health and wellbeing in the community, 
in the foreground of Wembley Stadium, 
a global sports icon. Featuring running 
routes, freshwater children’s paddling, 
a multi-use games area, equipment for 
exercise classes and a créche, anchored 
by a state-of-the-art gym and two 
outdoor performance areas. 

The Park

What it feels like
Olympic Way provides a focus for big 
sporting events for visitors, but the 
Park will be the sporting focus for the 
community. It’s where you’ll come for  
your evening run and your Sunday 
morning 5-a-side league. But as much  
as it will be an indoor-to-outdoor gym, it 
will be a space to relax, unwind and meet 
up. A family space, full of dog walkers,  
new parents with their pushchairs and 
kids playing in and around the children’s 
play facilities. 
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Think you know
Wembley Park? T h i n k 

a g a i n Meet the residents who are  
shaping Wembley right now...

Wembley Park is already home  
to thousands of diverse residents –  
and potential customers.

I’ve been in the music industry 
for a while working for different 
music labels and venues. 
Starting at The SSE Arena, 
Wembley was a really exciting 
step for me. It’s one of the most 
iconic venues in the world – 
there’s just so much history. 
Working here is a massive role. 
When all the hard work that 
everyone has put in behind  
the scenes makes the show  
a success – that’s just the  
best feeling. 

Both of my grandfathers were 
tailors so it just came very 
naturally. I started my own label 
in 2008 and called it House of 
Bilimoria. My inspiration comes 
from my mother. She worked  
for HSBC in the 80s and 90s  
and would go to work suited  
and booted. After work she 
would come home and 
transform into an Indian 
goddess. That’s what House  
of Bilimoria is all about – 
bringing ethnicity into the 
boardroom in a classic yet 
bohemian way. 

I feel so lucky to have lived 
around Wembley all my life. 
It holds so many memories 
for me and it’s great to see how 
the area is changing. I’ll always 
remember being taught to  
drive in front of Wembley 
Stadium. You used to be able  
to drive down Olympic Way,  
all the way from the station  
to the Stadium!

I remember being 16 and was at 
a point in my life when I didn’t 
truly know what to do with my 
life for a career. Then my mother 
dared me to apply to the Peter 
Jones Enterprise Academy. 
Now I channel that kind of 
determination into everything 
I do. I’ve lived in Wembley Park 
for four years now – it really 
feels like my new home. 

Ben works in music  
at The SSE Arena, 
Wembley

Shilpa owns and  
runs fashion label  
House of Bilimoria

Amanda is a freelance 
photographer,  
specialising in concerts

Sallyha is an 
entrepreneur  
and model
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Sandeep, 32 
Marketing Manager 

8.00am 
Drops her little girl 
off at cr eche

4.30pm 
Picks up some nice 
bits from the deli

7.00pm 
She plays her weekly 
game of tag rugby

8.30pm 
Gets her nails done

9.00pm 
Has a chilled night in 
front of the big screen

Was born and bred in Wembley and has seen it be transformed  
into a modern creative hub. As a Marketing Manager with the  
popular Boxpark, she loves to be in the middle of youthful places. 

Bola, 27 
Retail Manager 

7.50am 
Grabs a coffee from 
the local vendor

12.30pm 
Lunch in the park 
with the girls  
from work

1.15pm 
Picks up a present 
for a birthday party

8.00pm 
A work night out with 
wine in The Village

10.00pm 
Hits the pub on the 
Boulevard for quiz night

Bola started in retail soon after college, always working in and around 
Oxford Street. When a friend took up a new role in Wembley Park, it  
opened her eyes to new opportunities outside her usual stomping ground. 

James, 42 
City Worker 

6.00am 
Yoga at Yellow 
Pavilion community 
centre

8.00am 
Grabs his coffee 
on  the way to the 
station

7.00pm 
Hits the LDO to chill 
out (and splash out)

8.00pm 
Picks up his shirts 
from the dry 
cleaners

9.00pm 
Heads to The SSE Arena, 
Wembley for a gig

James is from the Home Counties. He works long hours in  
Canary Wharf and managing stress is very important to him.  
So he never misses his morning run or his weekly yoga class.

Brett, 39 
Graphic Designer 

8.30am 
Breakfast on his  
Alto roof terrace

10.30am 
Picks up his freshly 
squeezed juice

12.45pm 
Grabs lunch from his 
bakery in the Village

3.00pm 
Checks out a new 
concept store  
on-site 

7.00pm 
Catches a classic film 
outdoors in The Park

Australian born Brett bought a two bed with his partner, but is not 
married. He’s interested in food trends, design, tech and football. 
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…With many more homes  
to come, Wembley Park  
will be an even more  
bustling neighbourhood.
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Future

85-acre 
neighbourhood  
will be home to 

20,000 people

Future

20 million
visitors a year

Today

3.2 million
25-44 year olds  

within 60 minutes

Today

61% 
ABC1 residents

+15%  
over the UK average

Today

£47,754 
the average salary  
of our resi-renters

Today

£273 million
weighted Retail Goods  

catchment spend, which is

+12%
per capita than  

national average

Today

£19 billion
total available  

catchment spend

Future

No.1 
largest residential rental  

community in the UK

Today

1.2 million
people within a 20 minute  

travel time catchment

Today

85%
of London Designer Outlet’s 

7 million 
annual visitors are  

under 50 years old and  

68%+ 
are ABC1

All figures from CACI Wembley Park Retail Footprint Study 2016.

One of the most affluent  
and cosmopolitan  
catchments in the UK.
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The West End in 
just 12 minutes

Three stations, five lines 
and zone one connections.
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The new neighbourhood is served by  
two overground lines and three tube  
lines, Bakerloo, Metropolitan and Jubilee.

That means you can get from Wembley  
Park station to Baker Street in 12 minutes, 
from Wembley Central station to Euston 
also in 12 minutes, and from Wembley 
Stadium station to Marylebone in just 
9 minutes. And the Jubilee line is now 
running 24 hours on Fridays and Saturdays, 
opening up London nightlife beyond NW.  

We also benefit from excellent road links  
to the M1, M40 and M25 – and have  
allowed for 3,400 parking spaces on site.  
For cyclists, the London Cycle Network  
offers convenient access.

Underground and Overground times sourced from TfL and are from 
Wembley Park, Wembley Stadium and Wembley Central stations. 
Journeys to airport times sourced from TheAA.com.

Metropolitan 
Jubilee 
Bakerloo
Overground

Shepherd’s Bush
15 minutes

West Hampstead
9 minutes

King’s Cross
19 minutes

Watford Junction
12 minutes

High Wycombe
28 minutes

Bond Street
18 minutes

Marylebone
9 minutes

Oxford Circus
19 minutes

Clapham Junction
22 minutes

Green Park
20 minutes

Piccadilly Circus
22 minutes

Luton Airport
1 hour 11 minutes

Stansted Airport
1 hour 17 minutes

City Airport
45 minutes

Baker Street
12 minutes

Gatwick Airport
1 hour 5 minutes

Heathrow Airport
43 minutes
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Completion of Boxpark, Wembley 
Park Theatre and Premier Inn.  

17 retail and leisure units in  
The Village completed, over  

1,800 homes finished and 1,700 
hotel bedrooms now on site.

Our 20 year vision is to create an 
attractive, desirable and vibrant 
neighbourhood with world-class 
design at Wembley Park.
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2021 – 2027
500,000 sq ft of retail and leisure. 
615,000 sq ft of offices.  
7,000 homes completed. 
5 hotels with 1,700 rooms.

First day on site.

£26 million refurbishment  
of The SSE Arena,  
Wembley completed.

Detailed planning 
permission granted and 
construction started on 
over 700 homes.

First phase of The Park district completed with a 30,000 sq ft gym.  
4,500 homes. Hosting UEFA European Championship Finals. 

LDO reaches 7 million footfall. 
Up to 1,360 homes completed. 
Hosting MTV EMA awards. 
9,000 sq ft of creative art  
space completed.

First homes delivered 
on site.

4-star Hilton hotel 
completed in time for 
the London Olympics.

London Designer Outlet [LDO] 
opened, with 50 shops and  
20 cafés and restaurants. Also 
opened Cineworld, the first new 
cinema in the area in 30 years.

115,000 sq ft of office space ready. 
The Boulevard and White Horse 

Square districts completed, adding 
another 23 retail and leisure units. 

Now almost 2,500 homes. 

20
27

Completion of almost 1,000 
homes on site. Outline planning 
permission granted for the 
revised Wembley Masterplan.
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Who we are

In 25 years, Quintain has transformed 
spaces across the capital into places 
where people want to live, companies 
want to grow and neighbourhoods 
can come alive. Our ambition is to be 
recognised as the leading mixed-use 
development specialist for bringing 
London property and places to life.

Quintain and the local community
We’re proud to say our regeneration programme 
in Wembley is one of the largest urban renewal 
schemes in Europe. We’re creating a vibrant 
neighbourhood that brings new and existing 
communities together in a brand-new space. 

It’s going to be the largest build-to-rent 
development on a single site in the UK. And we 
want to make sure we do right by the community 
at every turn and keep nurturing the incredible 
atmosphere in Wembley Park. That’s why we 
founded the Yellow Pavilion, a busy community 
space for local people, and why we created the 
Wembley Park Skills Programme to boost local 
people’s retail know-how. 

But it doesn’t stop there. We’ve created Tipi,  
a new lifestyle-focused rental management 
company that is changing the way people rent 
in London. Wembley Park will have 5,000 rental 
homes under Tipi management, the largest 
concentration of private rental property in the 
UK. With beautiful apartments, professional 
management, all-inclusive offers and impeccable 
customer service, Tipi is rapidly attracting new 
residents to the area. That means you can be  
sure that apartments will be occupied and the 
estate will always be buzzing.

We’re in it for the long haul.

Supporting you
Magic doesn’t happen just like that. It 
needs planning and support. We own and 
run London Designer Outlet, the capital’s 
only fashion and lifestyle outlet centre, 
so we know what occupiers look for and 
need. That’s why we set up the Wembley 
Park Retail team to help your business 
get in and get up and running. It’s an 
experienced team, packed full of specialist 
design and technical expertise, that will 
work by your side right the way through  
to create a stunning space that best 
presents your brand. They’re ready and 
waiting right now, to welcome you into  
the community at Wembley Park.
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The time is  now
Wembley Park is alive. 
Alive with community. 
Alive with opportunity. 
We are ready. 
Where are you? 
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Wembley Park
5 Exhibition Way
Wembley HA9 0FA

wembleyparkretail.com

wembleypark@nashbond.co.uk 
020 7290 4555

wembleypark@cushwake.com 
020 7152 5000

Quintain Limited, are providing these particulars as a general outline only for the guidance of prospective 
purchasers and lessees and these particulars shall not be deemed to be, and do not constitute, any part of an 
offer or contract for sale or lease. No prospective purchaser or lessee shall rely on, or have a remedy in respect 
of, any statement, representation, assurance or warranty (whether made innocently or negligently) that is 
not expressly set out in these particulars. No prospective purchaser or lessee shall have a claim for innocent 
or negligent misrepresentation or negligent misstatement based on any statement in these particulars. 
Prospective purchasers and lessees must satisfy themselves about the accuracy of the content of these 
particulars. Save where a contract is validly entered into, no person in the employment of Quintain Limited has 
any authority to make any representation or warranty whatsoever in relation to these particulars. Nothing in 
these particulars shall limit or exclude any liability for fraud. 

Nash Bond, and the joint sole agents, Cushman & Wakefield, give notice that these particulars are provided as 
a general outline only for the guidance of prospective purchasers and lessees and do not constitute any part 
of an offer or contract. Details are given without any responsibility and any prospective purchasers, lewes or 
third party should not rely on them as statements or representations of fact, but must satisfy themselves by 
inspection or otherwise as to the correctness of each of them. Save where a contract is validly entered into, 
no person in the employment of Nash Bond, or the joint sole agents, Cushman & Wakefield, has any authority 
to make any representation or warranty whatsoever in relation to this property. Nash Bond is the trading 
name of Nash Bond Ltd. Registered Number: 7108824. Registered Office: 1/4 Argyll Street, London W1F 7LD. 
Cushman & Wakefield is the trading name of Cushman & Wakefield Debenham Tie Leung Limited. Registered 
Number: 02757768. Registered Office: 125 Old Broad Street, London EC2N 1AR. August 2018. BS3487.  
Design by bandstand | 020 7494 8800


